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Define marketing ethics 
Marketing ethics involve moral principles and values that govern marketing efforts within an organizational context. Business organizations are required to integrate favorable marketing ethics, which provide a unique emphasis on significant changes which give a strong focus on practical business decisions that positively influence clients and business (Prothero, 2016). Marketing is a critical area in business which involves convincing consumers to adopt certain goods due to specific standards that are perceived to be better based on consumer preference. Marketing ethics, therefore, provide a basis under which focus on a high level of integrity, fairness, and high level of responsibility. Satisfying human needs are evaluated based on strong integration of critical concepts that can help improve business development (Ali & Al-Aali, 2015).
The ethical issue presented in the case
Ethical issues in business involve immoral actions which are aimed at improving business performance based on unethical means. Obesity has been a significant challenge globally with the United States having the highest rate at approximately 36% among American children. Overweight and obese issues are highly associated with lifestyle and diet. American food companies have been associated with increasing obesity. The Super-Size Me film prompted a response from McDonald's, which is one of the fast food companies in the United States. The film highlighted that eating at Mc Donald’s in unhealthy considering the foods on their menu. Thus in countering claims that the company was selling unhealthy food to its customers, the company made a decision to roll out changes to its menu (Terence A. Shimp & Andrews, 2015).
The company opted to a campaign in the United Kingdom called changes which were aimed at promoting the company new menu. The poster ads omitted the Golden Arches and replaced it with a different tagline to sway people's perception that the company was implementing significant changes. The objective of the new changes as developed by management was to hoodwink its customers and think differently with a thought about health products in the market. There was no intention to abandon the Golden Arches but just shifting the attention to healthy additions to the menu. The intention of McDonald's was not to respond to the needs of consumers but shift focus while maintaining the menus that influenced the current decision to consider McDonald’s food as being unhealthy and unsuitable.
[bookmark: _GoBack]Companies have a responsibility of providing their consumers with clear and accurate information which give the consumer a chance to choose the products and services they prefer. The strategy employed by McDonald's was unethical, considering that they had the motive to change the perception of consumers without making any changes as suggested by the ads.  The company new tagline, "McDonald’s, but not as you know it" provides a different perspective, especially considering the needs of customers and what the company is planning to do. High level of integrity within the business environment is essential, especially the food industry, where consumers have medical challenges. 
Ethical principles 
Ethical theories provide a strong perspective regarding the approach individuals consider in making ethical decisions. The ethical principles that are evaluated in this case are virtue ethics. This ethical principle highlight that we acquire ethics through practice. Therefore, the underlying values and principles  that define ethical behavior have been effectively identified and provide a unique evaluation of important changes which define moral and ethical behavior. Individuals can learn to be honest, trustworthy, and with a high level of integrity, which is associated with positive ethical behavior through practice. Thus through honing good habits, individuals tend to make better decisions (Laczniak & Murphy, 2019). 
However, it is also possible to learn unethical behavior, which entails performing contrary to the underlying ethical guidelines to boost performance. McDonald's is only considering their position within the fast food industry and forget to focus on the needs of consumers. Moral character defines business as a brand considering that there are a strong determination and association of a given behavior with a particular company which can build or destroy the company reputation. The decision undertaken by McDonald's to lie to its customers is detrimental to the company development, especially when the consumers understand that they were cheated. It could also lead to legal action (Murphy, 2018).
Course of action
The course of action provides a stronger understanding on significant changes which give a strong emphasis on critical changes which help provide a strong focus on the best decisions that the company could have considered in attaining better outcomes within the foreign markets. McDonald's would have opted to overhaul the company menu and adopt healthier food that can improve consumer wellbeing. The film "Super-Size Me” outlines the negative eating habits that individuals have adopted from America as propagated by American companies, including McDonald's. The film even advises consumers to shun, which is negative publicity. Therefore changing the company menu would be necessary for swaying the attention of consumers in understanding that their needs have been addressed (André & Pache, 2016).
The McDonalds business strategy is directly linked to the American company, which makes it difficult for people to trust its products, especially considering the high level of obesity in the United States. Therefore changing business strategy will mean that the company will revise its operations and ensure that it adopts better aspects based on the needs of its customers across the world. Different consumers access different markets require different strategies to improve their commitment within the market.
The company should also consider changing the menu while also taking into consideration promotional marketing which improves the level of interaction between consumers and the company which is crucial and help identify necessary changes which help attain improved outcomes. Therefore there is a need to focus on necessary changes which help achieve improved customer engagement within the market (Buckley, 2013).
The best alternative 
The best alternative would be to overhaul the company menu and replace it with healthy foods based on the preference of consumers. This is an important strategy, especially considering the existing negative attitude among consumers involving McDonald's. The change should be highlighted through advertisement to attract consumers. This strategy will help influence the overall commitment of the company to the changes that are needed within the industry (Sen, 2013). 
